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Competenties

CM0500: Boodschap

Informatieve en persuasieve boodschappen creeren voor zowel
Interne als externe communicatiemedia.

CMO0900: Tools

Op vlak van audiovisuele media en multimedia de
basistechnieken toepassen, materialen aanwenden en voor
complexere taken efficient met specialisten samenwerken.



Doelstellingen

De student...

hanteert informatieve en persuasieve boodschappen conform een
bestaande huisstijl

benoemt de basisprincipes van digitale en print media

past de basisprincipes en -handelingen van digitale en print
vormgeving toe

voert de basishandelingen voor de opmaak van digitale en print
vormgeving efficient uit



Evaluatie

% %

opdrachten theoretisch praktisch
examen examen
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theoretisch
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examen




Grafische Yormgeving

Adobe Acrobat DC

D(ﬁs 1 g; Il Adobe llustrator

Adobe InDesign



Cursusmateriaal

Leho

digitale cursus, slides, oefeningen en opdrachtfiches

Adobe Creative Cloud

via academicsoftware.be
[zie stappenplan leho]


http://academicsoftware.be
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Selling
the truth

The truth, and even more the lack of
it, has been one of the most discussed

subjects in the news this past year.

A newspaper willing to take a
stand in this debate, has to be
completely transparent itself.
That’s why Belgian quality pa-
per De Standaard decided to
tell the truth about all its inten-
tions. We used all the specific
advertising tricks for each me-
dium, while denouncing them
at the same time. Honestly

telling our target audience we

Above: honest
banners explained
how they were luring
internet users.

Centre:tv commercial.

Right: We used the
online data of our
target audience to
grab their attention in
social videos.

want to sell them a newspaper.

d: b

[THE TRUTH IS THAT|
< [THERE IS A 016%]
Because the more papers w¢ B

sell. the better we can reveal

HER

HERE TO BUY]
[DE STANDAARD.|

the truth.

Result of the campaign:

+17%

subscriptions.

i L PR I

Above left: Sampling.
Below left: POS posters

KRANT AVOND WEEKBLAD  MAGAZINE LETTEREN

~

De
Standaard Meestrecent Binnenland Buitenland Opinie Biz Cultuur Sport Life&Style Meer ¥

THE TRUTH IS THAT WE'RE TRYING TO SELL YOU A NEWSPAPER

Read the entire week for less than the price of the weekend De
Standaard

THE TRUTH IS THAT
REPETITION WORKS

Read the entire week for
less than the price of the weekend

Webshop [Abonnement |Klantendienst & Meld u aan

DE STANDAARD

THE TRUTH IS TH
[Prosasi AT YOU'RE

LY READING THIS]

BECAUSE YOU'RE BORED

Above right: Bus stop posters.
Below right: Direct mail.

Instagram

AND LIKE

TO READ
CHARLES BUKOWSKI

THE TRUTH
IS THAT WE USE
YOUR ONLINE DATA
TO GRAB
YOUR ATTENTION

—

\

THE TRUTH IS THAT

WE’'RE TRYING TO SELL

YOU A NEWSPAPER

The truth is that this is an advertisement for De Standaard.
That the headline is large to attract your attention. That it is
supposed to entice you into reading the rest of the ad, so you
end up taking a subscription. The truth is also that the more
subscriptions we sell, the better we can tell you about the
truth. It means our journalists can investigate exactly what
is going on. Filter opinions and unearth the facts. Because
the truth is that you already get served plenty of untruths
nowadays. And even more half truths twisted to fit someone’s
agenda. The truth is that you rely on us to expose the truth as
best we can, and that we rely on you to invest your time and
money in us. But the truth is also that you should stop reading
now because you don't want to be influenced by advertising.
But if you stop reading now, that is actually what you will
be doing, because we just told you to. The truth is, we'll do
anything to keep your attention.

The truth is that the more subscriptions we sell, the better
we can tell you about the truth.

The truth is that we highlighted the previous sentence
because most people will not read the full text and we at least
wanted to convey our core message. In short, the truth is not
always easy. So that is why we are going to end now with a
strikingly attractive promotion offer to get you on board.

Read the entire week for less than the price of the weekend

De
Standaard

s
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Het visueel ontwerpen van ideeén/informatie in
verschillende media (van print tot digitaal) aan de hand

G

R D van beeld en tekst met als doel te communiceren.

A
P
H
!
C




why
A

visueel bewustzijn taal van het ontwerpen



Onderzoek & Concepten






schetshoek
dagbhoek
pinterest
evernote
instagram
behance
reddit

etc

etc

etc



Blinders. g S
Shies

At New Ideas

JLYING MACHINES, horseless
Cul'l‘i;igcs — lllc)’ had their
skeptics. Every new idea, every
great advance, does. Electrolux
1S N0 exception.

We don’t mind that., For
though Elcctrolux is four years
old. has enjoyed a phenomenal
success and is today in hundreds
of thousands of homes. it 1s sull
the new idea. the big radical
improvement in automatic re-
l.l‘i;_',cr.slurs.

All we ask is that you go and
sce Electrolux with your eyes
wide open. Judge the facts at
first hand.

You will find that Electrolux
not “”]'\ "rl'("/,(',\ i('(' ("1!('.\ (l”i(.'k‘
ly and provides perfect constant
cold alw dys, but does this with-
out sound, without machinery,
and at much less cost than any
other refngerator.

Is it any wonder that
Electrolux sales in 1931 were
far ahicad of 19307

E ] F ‘1 T B 0 l IJ \" You certainly owe it to your-
4 W4 ; : 4 - sell to see this remarkable re-
fricerator that has so ereatly
T"F‘C\y‘dl' REFRIGERATOR. ch:n;;rd the old order nfnlhiugs;.
Itis on display at the showroom

of your gas company.

And if you'd like complete
information by mail, write to
us direct for free literature.

Ihe old order changeth —a tiny gas l':l('('“'l)]llx l{(’“ igu;n(ur Salcs,
Slame takes the placeof all moving parits Inc.. l':\"dllb'\'i“(‘. lll(“illluo
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Kijken,
voelen,
waarnemen




Beeldtaal & Vormbeleving

Gestalt = hoe je kijkt naar een beeld
Semiotiek = omvat het waarom je begrijpt wat
je ziet

Visuele retorica = stelt de vraag naar het
waarom je door beelden wordt overtuigd



STIJL

de manier waarop lets getekend
of vormgegeven wordt
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NETFLIX

LIFE 15 A PARTY AND I'M THE PINATA.
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Zakelijk
Realistisch

Gestileerd

Symbolisch

Expressief



Leonardo Da Yinci

A

Albrecht Durer Menri Matisse
Klassiek
Romantiek
— . Zakelijk
| . Gestileerd
Realistisch PRS-,
Pop-art Op-art
Expressief Symbolisch
Roy Lichtenstein Bridget Riley
Conceprueel

Edvard Munch Rene Magritte

Marcel Duchamp



"1k was niet super van-
daag. Te weinig ijzer in mijn
bloed, denk ik. Ik kon niet
alles geven. Dat ben ik

niet gewoon. Ik ben ziek
iahoud geweest.
Hiat woe, wat, wangeer, WaAr, vaarom €a hoe vz dis bodk? ' ¥
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Klassieke, taal-
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Joanna, Zapf Chancery

dd Qd

Helvetica, Officina Klassiek Bauhaus, Van Doesburg

Romantiek

/Nh'a’i_{ K Gestileerd

[
Pop-arl Op-art

Gl shadow Officina met lijnraster,

Akzidenz-Grotesk inline Officina versmald

AA

Gal Ultra, Mistral

Expressief Symbolisch

Concepruee!

{logo], Toolbox

UckNPretty, Mambo
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de waarneming



oogbheweging

kijkafstand

bekijktijd
Waardoor wordt optisch punt

_ fixatiepunten
de waarneming oogfixaties

bepaald? het denken
selectieve waarneming
interpretatie
kennissamenhang




oogheweging



Let's
Talk

letstalk.howest.be c 0 ﬂ'l ] i

HOME HOWEST COMMUNICATIEMANAGEMENT LET'S TALK EVENTS

v |
}o npmmnh-tm(n'vln«vmn‘
WIP Van een keukenpenseed

Halfjaarlijks evenement
voor communlcatleprofessmnals

Vul het blik
tim en lauris







kijkafstand in relatie
tot beeldveld en - omgeving

BLADSPIEGEL
beeldomgeving

LEESAFSTAND
bekijkafstand

A

\ 4

LEESBAARHEID
beeldinhoud

BEKIJKTIJD
waarnemingsshelheid

ZETSPIEGEL
beeldveld




bekijktijd




Wegenwerken?

AANDACHT
GRAAG!




Wegenwerken?

AANDACHT

GRAAG!

Wegenwerken?

EXTRA
FOCUS

Wegenwerken?

IK BEN
EXTRA ALERT

Wegenwerken?

OGEN OP
DE WEG!




optisch punt
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NEAREST RECRUITING STATION




fixatiepunten

Nutrlbel the very essénce

ﬂﬂ

ature for your sku;

crealy S o the gentle touch of Nutnbe
Nutribel's patente ibination of natural
ingredients make it as g nilk, yet cream
rich; and will ennch and hydra ir skin
beautifully, leaving it rachant, soft antheygpple.
LANCOM Spe ak to vour Lancome Consultant. She ™
P show you how Nutnbel unveils the natural
PARIS ° beauty of your skin




Or%he
most sensitive skin.

Start with ultra sensitive skin, add the chemicals and moisture
of urine and stools, and you have diaper rash.

Baby diaper’s unique high-absorbency natural-blend cotton
padding provides cotton-soft, extra thick, gel-free protection
for you baby’s sensitive skin. The chlorine-free materials and
ysorbent polymers is non-toxic and non-irritating. Clinically
ted and pediatrician recommended for babies with allergies
and sensitive skin.

If you are not satisfied with the baby leakage protection, you will get your money back. Read more about our leakfree guarantee at www.baby.com





https://youtu.be/lo_a2cfBUGc
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het denken
bepaalt de waarneming

FEIEM ROOD
GEEL
OEMXW GROEN
JDUWJN BRUIN
KFGFIEN
JVDIEJ ORANJE
PAARS




Green
rhombus

Green
circle

©4G6. Sarcone, www.archimedes-bb.org

Red
triangle



selectieve waarneming

®

Cariresour




Works with Mac or PC. Over a million










van waarneming
tot interpretatie

Nava taleet 1Ic N cteadce laachaar



luek om te weten: Vglenos een
odzeonrek aan de cmabridge
dinervstiet, makat het neit uit In
wkele vdgoorde de letters zich In
een woord Dbvedvien, het enige
brelkganije 1S dat de eetrse en de
lastte lteetr op de jutise piotsie
satan.




kennissamenhang

algolohoysd
psAcyojobie



oogbheweging

kijkafstand

bekijktijd
Waardoor wordt optisch punt

_ fixatiepunten
de waarneming oogfixaties

bepaald? het denken
selectieve waarneming
interpretatie
kennissamenhang






